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Total Grocery Market 52 w/e Headlines

WA\ The Irish Grocery Market continues to grow in the most
>>> recent 52 w/e up by +5.9%.and +1.1% in volume.
‘d L
\ \ \ : : R
\ >‘> For a long time, Inflation has been the contributing factor of
/AL growth in the market but this period we see Market Growth
surpass Inflation @ 2.6%.

Although Inflation decreases volume growth of +1.1% is
driven by frequency rather than volume per trip.
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Consumer confidence has risen after two flat periods in August and
September.
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Consumer confidence and an increase in comfortable shoppers is in line

with Inflation rates dropping since May 2023.
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There is tight competition between Dunnes and Tesco for the shopper loyalty,
with both retailers quite a way ahead in growth terms market share.

12 w/e Data 07 July 2024 vs PY Unlike every other retailer,
Aldi has no Loyalty Scheme

‘and no online channel.'
Y

DOWNLOAD
‘TODAY & GET

, ?,EE / SuperValu
Clubcard Real
..... Prices — Rewards

’ ‘ SuperValu l

23.2% 23.1% 20.4% 13.9% 12.0%

+7.2% +7.9% +3.2% +4.9% +0.6%

Online Availability
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Potatoes are yet again the Nations Favourite Vegetable

€301 million

spent by Irish

households on
potatoes

+€65 million vs
last year.

41 Trips

to the store in a
year to buy
Potatoes
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219 thousand
Tonnes

of potatoes sold
in 2024

97%

of households
are buying
potatoes

99.1%
98.9%
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From a shopper
perspective Potatoes are
the 6'" most important
category in store.
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Since the start of 2023 potatoes rise as the main carb for dinner is evident when

you view it over 5 years. Potatoes continue to be #1 Main Meal Carbohydrate with
sales rising since August 2023.

Main Meal Carb Trended Value Sales Total Main Meal Carbohydrates
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The Growing Penetration of Air Fryers in Ireland — Benefiting Potato
Consumption

Lidl Ireland @ .
June 24,2023 @  Asurvey in 2023 from Bosch
When it comes to Air Fryers — our middle aisle will never let you down :2
o H
Check out our 1300W Hot Air Fryer in store from Monday 26th June StatEd t h at 2 O Ut Of 3 I rl Sh
3.2 litres, 30-minute timer, adjustable temperature control and more! Check it out in our digital . ”
leaflet - https://www.lidLie/.../thurs-22nd-wed.../view/flyer/page/8 p e O p I e OW n a n d AI r F rye r .

Sicilian-Style Stice P
Thin Crust s
AR

From Monday

Salter

1300W Het Air Fryer e * With the Cost of Living being so

* 30-minute timer
» Adjustable temperature control

* Removable, non-stick - = '- - p reva Ie nt Ai r F rye rS a re SO U ght

coated cooking tray

[ s e 2 after for their economical
| properties.

FIT

FOODS * Another Study from Iceland &

British Energy firm Utility stated

the cost to run an Air Fryer a day
is 16¢ totalling €62.70 over a 12-
RRP €129.99 month Period.

- MEXICAN STYLE -

BEEF STIR FRY

IN A MEDIUM CHILLI MARINADE
Pl V4
\20g((?‘

* PROTEIN *

e Air Fryers are changing meal
patterns (small individual meals)
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Growth of potatoes in the UK comes from frequency of purchase and price
Increase which is similar to Ireland.

Current: 1,057,468,010
% Change vs Year Ago: 12.6
Attribution: 118,286,211

Average Price
Current: 1,317,237,129 Current: 0.80

% Change vs Year Ago: 1.3 % Change vs Year Ago: 111
Attribution: 13,716,969 Attribution: 104,569,242

Current: 48.2 Current: 27,333,510
% Change vs Year Ago: 1.2 % Change vs Year Ago: 0.1
Attribution: 12,536,526 Attribution: 1,180,442

Total Population

Current: 261 Current: 1.85 Current: 951 Current: 28,748,923
% Change vs Year Ago: 3.6 % Change vs Year Ago: -2.3 % Change vs Year Ago: -0.6 % Change vs Year Ago: 0.7
Attribution: 34,150,443 Attribution: -21,613,916 Attribution: -5,265,966 Attribution: 6,446,409
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The Potato market reaches a peak in value sales levels since it started seeing
growth back up last year after dipping in 2022.

Total Potatoes Value Sales 2019 - 2024 +27.6% vs 2023
€350,000
€301,668
€300,000
€255,182
245,37
€250,000 €235,392 £245,373 £231,367 €236,336
€200,000
€150,000
€100,000
€50,000
€0

52 w/e 14 Jul 19 52 w/e 12 Jul 20 52 w/e 11 Jul 21 52 w/e 10 Jul 22 52 w/e 09 Jul 23 52 w/e 07 Jul 24
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Potatoes have seen a similar downward trend in volume since 2021. Sales in
volume however started to grow back up this year and have seen a +5.2%
uplift vs 2023.

Total Potatoes Volume (kg) Sales 2019 - 2024

300000

+5.2% vs 2023

246643
250000 234399.1
220731.9 219779.4
210188.1 208970.4
200000
150000
100000
50000
0
52 w/e 14 Jul 19 52 w/e 12 Jul 20 52 w/e 11 Jul 21 52 w/e 10 Jul 22 52 w/e 09 Jul 23 52 w/e 07 Jul 24
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We see 21.4% increases in price in the potato category which we have seen
similarly across veg. Volume per trip sees a decline of almost 1% vs PY.

Potatoes | Total Outlets | 52 w/e | Jul 24 vs Previous Year

52wfe09 52wfe07 Change  Change Value up 27.6% worth €65.3m

: Jul 23 ul2a  (Actual) %
Spend (€£000) 236,336 301,668 +55,332 +27 8%
Volume (D00 kg) 208,970 219,779 +10,809 +5.2%
Penetration (%) 97.05 S96.86 -0.19 -0.2% T T
S——— 3517 4093 76 4.5% 10,000 10,000 20,000 30,000 40,000 50,000 60,000 70,000 80,000
Spend per Buyer (£) 13323 167.23 +34.01 +25.5%
Volume per Buyer (kg) 117.80 121.84 +4.04 +3.4%
Spend per Trip (€) 3.40 4.09 +0.68 +20.1% Sp'E'nd [ﬁum]
Volume per Trip (kg) 3.01 298 -003 -1.0% €301.7m (+27.6%)
Price per kg (€] 1.13 137  +0.24 +21.4% +€65 3m
|
i it
Price per kg (€)
219.8m (+5.2%) €1.37 (+21.4%)
+€12.9m +€52.4m J
I |
i T
121.8 kg (+3.4%) 1803.9k (+1.7%)
| +£8712k ) +€4, 184k
: ]
) ) i i
Volume per Trip (kg) Penetration (%)
40.9 trips (+4.5%) 3 kg (-1%) 96.9% (-0.2%) 1862.4k (+1.9%)
| +€11m ) | -€2,314k ) | €453k ] +€4,637k |
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SuperValu hold top place in potatoes value share, tightly contested by Dunnes. In
volume terms it’s Dunnes who win out this year. Tesco achieve the fastest growth
In both Value and Volume terms.

Spend (€000) & Vol 000kg | Total Potatoes | 52 w/e 7th Jul 2024 vs last 5 Years

Value €000 Volume 000kg

Retailer % of All Retailers % Value Change % Change

12.5 13.2 12.9 12.7 12.3

Lidl 14.0 14.0 14.4 13.9 13.9

B Aldi

B Dunnes

[ ]
o SuperValu

® Tesco
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Potatoes have seen a significant rise in growth since the middle of 2023. This rise
has been attributed to large increases in price along with volume declines slowing.

Potatoes | Total Outlets | 52 w/e | Rolling Measure Tree

Rolling 52we Measure Tree - Total Potatoes

80,000 -

60,000 -

40,000

20,000 -

Contribution

I Frequency == Trip Volume (kg) == Price per kg mmmm Penetration (%) |IE HH Population Total Contribution (€000s)
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Pack size breakdown shows the smaller pack sizes contributing approx. 50% of
total sales. Small packs are the only growth contributor over the last two years.

VALUE SALES (€000’S)

—m— 0-2.5kg 2.6-5kg 5.1-7.5kg = 7.6-10kg
€160,000

€140,000

€120,000

€100,000

€80,000

€60,000

€40,000

€20,000
— —k——

—— —— 3
€0

52 W/E 12 JUL 20 52 W/E 11 JUL 21 52 W/E 10 JUL 22 52 W/E 09 JUL 23 52 W/E 07 JUL 24
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-

7.6-10kg see moderate
decline vs 2023.

Shoppers have increased
their spend on the smaller
0-2.5kg pack sizes by
€33.7m since 2023.
Despite large pack sizes
representing better value
for money, shoppers are
keen on making short
term savings via small
packs.

/




All sizes maintaining volume sales within the last year at least, with smaller
sizes noting a small increase.

VOLUME SALES (KG’S 000’S)

—— 0-2.5kg —®— 2.6-5kg —d— 5.1-7.5kg == 7.6-10kg

120,000

100,000 o —o

. —_—
40,000 B — . [ —
20,000
0
52 W/E 12 JUL 20 52 W/E 11 JUL 21 52 W/E 10 JUL 22 52 W/E 09 JUL 23 52 W/E 07 JUL 24
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Potato Type Value Share % | 52 we 71" Jul 2024 vs 2023

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%
52 w/e 12 Jul 20

B Roosters M Kerrs Pink
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Value Share % | Total Potato Types

“
V.4

10.7

52 w/e 11 Jul 21 52 w/e 10 Jul 22 52 w/e 09 Jul 23 52 w/e 07 Jul 24

Queens MW Golden Wonders B Maris Piper B Other Whites ™ Other Reds M Baby Potatoes

Kantar Data to 52 w/e 07 July 2024

YoY % Change vs 2023

Baby Potatoes I 7.2

otherrecs - [ »:o
Other Whites ] 10.3
Maris Piper - 49.9

Golden Wonders - 50.2

Queens . 16

Kerrs Pink l 14

Roosters - 30.4




Potato Type Volume (Kgs) Share % | 52 we 7t Jul 2024
vs 2023

YoY % Change vs 2023
Volume Share Kg % | Total Potato Types

Baby Potatoes 2.9 |
90% I
80% : 5.6 6.6
Other Whites 3.8 |
70%
5.6
60%
Maris Piper ‘. 24.8
50%
40% Golden Wonders ‘. 26.7
30%
20% Queens 5.5 I
10%
Kerrs Pink 0.1
0%
52 w/e 12 Jul 20 52 w/e 11 Jul 21 52 w/e 10 Jul 22 52 w/e 09 Jul 23 52 w/e 07 Jul 24
Roosters H 3.6
W Roosters m Kerrs Pink Queens B Golden Wonders
B Maris Piper B Other Whites W Other Reds W Baby Potatoes
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Breakdown of potato types highlights where the price increases have been

coming from and that is mainly through Roosters. Other Reds grow fastest
but off a smaller base the year before

Spend (€000) | Total Outlets | 52 w/e Jul vs Previous Year

% Change

B Penetration % B Purchase Frequency B Trip Volume (kg) B Price per kg |IE HH Population

Roosters

Kerrs Pink

Queens

Golden Wonders

Maris Piper

Other Whites

Other Reds

249.0

Baby Potatoes

-10,000 0 10,000 20,000 30,000 40,000 50,000
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Versus last year, shoppers under 34 join the oldest cohort in driving growth in
the potato category.

Value share & growth | Total Outlets | 52 w/e Jul 24 vs Previous year

Age of Shopper Value Share- Potato Category

100% YoY % Value Growth
90%
70%
60% Shopper Aged 55-64 _ 25.1
(o]
50%
Shopper Aged 45-54 17.3
40%
18.1
30%
Shopper Aged 35-44 _ 18.4
20%
10% Shopper Aged under 34 _ 30.9
0%
52 w/e 09 Jul 23 52 w/e 07 Jul 24 00 100 200 200 100
M Shopper Aged under 34 m  Shopper Aged 35-44 Shopper Aged 45-54
m  Shopper Aged 55-64 B Shopper Aged 65+

BORD BIA

IRISH FOOD BOARD

Kantar Data to 52 w/e 07 July 2024




Younger shoppers spend most of their wallet on potatoes on 0-2.5kg packs
however in the last year have saw an increase in spend on 2.6-5kg.

Potato Pack Size Value Share — Shoppers aged Under 34

100

90

80

70

60

50

40

30

20

10

52 w/e 12 Jul 20 52 w/e 11 Jul 21 52 w/e 10 Jul 22 52 w/e 09 Jul 23 52 w/e 07 Jul 24
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