
Bord Bia Potato Promotions 
2023 - 2024



Bord Bia Campaigns Supporting Potato Consumption

2

• March 2022 – February 2025

‘Life is Better with Fruit and Vegetables’

• January 2023 – December 2025

‘Potatoes, Prepare to be Surprised’ 

• Annual Campaign ~ 100% Bord Bia funded

Best In Season 



‘Best in Season’ Campaign

Campaign Scope with Potato Focus (5/9)

• BIS Traditional Recipes Activation: promotion of traditional Irish recipes 
and crops around St Patricks day

• BIS New Season Rhubarb: promotion of rhubarb in April 

• BIS International Potato Day: promotion of IPD (celebrated first day of 
Bloom 2024)

• BIS Celebrate Strawberry Season campaign: Launch of new strawberry 
season 

• BIS Salads: launch of new season salad crops

• BIS New Season Potatoes and Field Veg: launch of Queens and new 
field vegetable season.

• BIS National Potato Day campaign: predominately a call out for the 
arrival of the new season main crop (i.e. Roosters) 

• BIS Apples: Irish grown apples (an also cover broad theme of 
Halloween, including kale and pumpkins)

• BIS Christmas and Easter meals: (big festivals/meals) promote F&V and 
potato recipes across a range of occasions 

Campaign Aim: Promote new season 
availability of fresh, local, in season fruit, 
vegetables and potatoes throughout the 
year to the general public.

Target Audience: 35–55-year-olds



‘Best in Season’
Fresh Produce and Potato 

Promotion campaign 2024 

The campaign includes promotional activity such as..

Influencer 
Activities

Recipe 
Development 

Press Releases 
& Coverage

Social Media 
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1. Influencer Activities 2023 and 2024

Lily Higgins
@lilly_higgins_

Audience size: 134,000

Food writer based in Cork 

Ciara Turley
@thetummyfairy

Audience size: 188,000

Creator based in Dublin

Sarah Battle
@sarahbattle_

Audience size: 130,000

Creator based in Mayo

• Audience size: 811,000
• Lou Robbie creates healthy family 

cooking using modern methods

• From Galway, she is a trained chef 
turned content creator that has exploded 

in popularity in the last 12 months. 
• As part of her ambassadorship, we 

created a content series with a third of 

this focusing on New Season Queens 
potatoes.

• Lou also appeared in an advertorial with 
the Irish Times, aimed at reaching this 

national publication’s wide audience.  

Lou Robbie @littleloucooks



2. Recipe Development – New Season Queens Jeeny 
Maltese Recipes for 2025 Promotion

Green Goddess Potato 
Salad 

Creamy Potatoes, 
Mushroom, and 

Chicken Casserole

Spanish Potato and 
Vegetable Omelette

Crispy Parmesan 
Potato Wedges

Crunchy 
Parmentier 

Potatoes with 

Garlic and Herbs 
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Social Media Activity3. Media Coverage 
Snapshot from 2023

Media Relations 

• 3x press releases syndicated
• Regional releases 

syndicated with images of 

Summer Vegetable recipes
• Recipe syndication to 

regional, lifestyle and food 
media outlets

• National Press Release 

syndicated to national and 
agri-trade newsdesks

Media Placements

• Earned media placements: 6
• Reach of media placements: 

178,507



2023 Advertorial with the Irish Times

Recipes included: Summer vegetable korma, 

Massaman stir fry, and a potato, chicken and summer 

vegetable traybake. 

All recipes featured new season queen potatoes along 

with other seasonal summer veg

2024 Advertorial with the Irish Times

Profile feature on Lou Robbie, the campaign ambassador 

which listed tips and tricks for eating seasonally and 

hacks for getting children to eat more seasonal fresh 

produce. 

New season queens are mentioned within the article and 

the lead image includes Lou holding a bowl of the potato 

variety

3. Press Releases and Coverage 2023 and 2024



Social 
Media 
snapshot 
from 2023

Recipes posted on Bord Bia social media channels in July/August 2023

Summer Vegetable

Korma

Massaman 

Stir-Fry

Potato, Chicken, &

Summer Vegetable
Traybake

Note: All of these recipes highlight new season Queen potatoes

4. Social Media Snapshot from 2023/2024



Social 
media 
graphics 
from 2024



Potato consumer campaign

National Potato Day 
Campaign 2023 - 2024



The air fryer: an 
opportunity for the 
potato?

New 
audiences 

Potato 
versatility

Food 
trends 

Positive 
nutrition 

Cost 
saving



National Potato Day Ambassadors 2023 & 2024

Gina and Karol Daly - Combined audience size: 323.8k

Region: Meath

@thedalydish

)

@mister.dish



2024 National Potato Day Air Fryer Recipe Content - 'beyond 
chips and wedges'

Video 1:

Vox Pops – asking the public 
about their love of potatoes

Video 2:

In Conversation about modernising 
traditional Irish recipes

Video 3:

”How to make traditional Irish 
Boxty with Padraic Óg”

Combined 

reach: 
84,201k

NPD 2024 

total reach: 
2.2M



National Potato Day Media 
Partnerships/ Press Releases 
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Media Partnerships 2023 – Irish Times Digital Display Advertising

In 2023, a new tactic with the Irish Times new digital advertising feature was introduced, where individual 

social posts were placed within articles across the duration of the campaign culminating with majority of 

impressions being dedicated to National Potato Day itself for maximum reach.

This tactic proved to be very successful, resulting in excellent engagement on both 

The Irish Times and Breaking News
Overall impressions generated by this tactic: 100,004



Sample media coverage 2023



Social 
Media 
snapshot 
from 
2023and 
2024

Alongside influencer content, a social content calendar was delivered 

which featured a range of tasty potato dishes that are shareable – 

focusing on recipes that can be air fried.

2023

2024
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The EU Funded Potato Campaign

• This campaign ties in with messages from other campaigns ~ EU F&V / Best In Season

• This campaign seeks to future proof potato consumption for future generations

• Future proofing consumption, future proofs demand for potatoes

• We are educating millennials to confidently buy, use and consume potatoes

• All aspects of the campaign are guided by the industry stakeholders Potato Promotion 
Group (chaired by Bord Bia)



‘Potatoes, Prepare to be Surprised’ 
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1. Project 
Coordination

2. Public 
Relations

3. Website 
and Social 

Media

4. 
Advertising

5. 
Communication 

Tools

5 key work packages 

Target 
Audience

18–34-year-old Irish millennials

Partners

Funding 

Flanders, France, Europatat

80% EU : 20% Irish Potato Federation
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Results of the Campaign after Year 1 (2023)
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54% of 
millennials  have 
seen Bord Bia & 
EU logos before

1 in 4 
millennials 

have seen the 
campaign logo 

before

70% of millennials 
say they're more 

likely to cook 
potatoes because 
of the campaign

38% of 
millennials say 

they have visited 
the website

Year 2 evaluation 
currently in 

process
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Attitudes Towards Potatoes Amongst Millennials (2023)

88% of millennials agree that 
fresh potatoes are a versatile 

ingredient that can be 
enjoyed in a range of ethnic 

& international meals

91% of millennials 
agree that fresh 

potatoes can be used 
in a variety of 

convenient meals

88% of millennials 
agree that fresh 
potatoes are a 

compatible to their 
lifestyles

84% of millennials 
agree that fresh 

potatoes belong in 
modern eating habits  
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